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Transcript of Video 2:
7 Misconceptions that Prevent Therapists from Becoming Successful 

Bloggers and Email Marketers

Juliet Austin: Hi, and welcome to video two in our series on email marketing and blogging 
and how to use them to build a sustainable therapy or wellness business. 
Thanks to all of you who left a comment in video one where we shared the 
benefits of blogging. If you haven’t watched video one yet, please go back 
and do that now.

 

Clinton Power: In video one, we showed how blogging and email marketing is a long term 
marketing strategy that can help you build a sustainable business. We also 
taught you how blogging and email marketing can position you as the expert 
and the go-to person in your niche or your area of expertise. Blogging and 
email marketing also have the power to increase your credibility, because 
prospective clients see that you’re writing about issues and topics that 
they’re looking for solutions for. And blogging and email marketing also 
open up new opportunities in your business, including increased media 
exposure. And finally, blogging and email marketing are a content marketing 
strategy that help you build relationships with prospective clients so you can 
draw them into your universe. Now, in this video I’m going to share seven 
misconceptions that stop therapists from becoming successful bloggers and 
email marketers. 

 
    Let’s now talk about the seven misconceptions that prevent therapists from 

becoming successful bloggers and email marketers. The first misconception 
we hear is that email marketing for therapists is spam and unethical, and you 
shouldn’t pester clients with emails. The truth is, as long as you follow the 
ethics and laws for email marketing, you won’t be breaking any ethics or laws. 
Email marketing is only used via permission. People subscribe or unsubscribe 
as they wish. Yes, there are certain things that should definitely be avoided, 
like emailing people without their permission. But when you use a good email 
service provider such as AWeber, which Juliet and I recommend, to send 
your emails, they automatically set up your emails so you’re not breaking any 
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email marketing laws. And there is a good way that you can email past and 
present clients but, again, you need to have their permission. 

 
    The second biggest misconception about email marketing and blogging is 

that there is too much promotion online, that people don’t like it, it’s too 
annoying, salesy and sleazy. Look, it’s really important that you remember 
that you are not your ideal client. Everything you do, when it comes to 
promotion, is permission based. And your ideal clients and customers are 
actually looking for solutions online. Your blog content and your emails can 
help them find the very solutions they’re looking for. And the good news is, 
you can do blogging and email marketing without being annoying, salesy, or 
sleazy. There’s absolutely no reason why you need to take that approach. The 
third misconception we hear is that it takes too much work, time, and effort 
to blog and to send emails. A lot of people tell us they simply don’t have time 
to write blog posts. And of course, when you’re running your own business, 
there are so many things to do, and blogging gets pushed down the to-do list. 

 
    But the good news is, blogging and email marketing doesn’t have to take a 

lot of time. Some blog posts can be written quickly, and when you do it on 
a regular basis you will become faster at writing them. Plus, once you have 
an email template, you can quickly send out new emails. And best of all, 
blogging and email marketing are free or, at the least, very low cost. The time 
you put in is well worth it, and it can help you bring in more income in the 
long run. The fourth misconception we hear is that you have to be a natural 
or talented writer to have success with blogging and email marketing. 
Look, many therapists and wellness professionals haven’t written much of 
anything since university, so this is an understandable fear. Blogging uses a 
simple style of writing, and it’s much easier than academic writing. You use 
simple, clear language aimed at a 12-year-old level. Anyone can learn how to 
write compelling blog posts and emails. 

 
    There are some things you need to know about how to get results, but 

once you learn how to do these things, it becomes a lot easier, and with 
practice you can become a good writer. I know many therapists and wellness 
business owners who have become really accomplished writers, and they 
started out saying they didn’t have the skills to be a good writer. And you 
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can hire someone to write for your blog, or you can set up your blog post 
on your website and outsource it so a virtual assistant or an administrator 
sends out your emails or puts your completed blog posts onto your website. 
That help can make an enormous difference if you’re really time poor. 
The fifth misconception we hear is that people don’t want to read blogs, 
and everything I want to write about has already been said. The truth is, 
consumers are reading blogs in the millions every single day. The people 
following you may not be reading what else is out there, and you will have 
your unique angle on the topic. 

 
    The good news is, you can still stand out from the crowd, and there are a 

number of specific strategies you can use to do this. For example, the tighter 
your niche topic, the easier it is to stand out. Or, you can find a compelling 
topic or present a rare view that hasn’t been stated very often. If you can 
take a stance on an important topic that may be controversial, or even a 
current event, that can really help you stand out from the crowd. There are 
still ways that you can do this. Another misconception we hear is people 
saying, I will run out of ideas to write about on a blog. There are so many 
topics that your ideal clients and customers want or need information on, 
and you will never run out of ideas if you’re regularly working with clients. 
You do need to develop the mindset of a publisher and a system for 
capturing good ideas so you can write about them. But if you’re working with 
clients on a regular basis, you will have a never-ending stream of ideas on 
what to write about. 

 
    Now, of course, this doesn’t mean seeing a client and then writing a 

blog post about a specific client. Of course, you’re not going to break 
confidentiality, but you can look for general themes in your practice of what 
people are struggling with, their dilemmas, their current issues, and then use 
them as inspiration to write blog posts on. And the final misconception that 
we often hear is that building an email list is really, really hard work. And this 
just isn’t true. Building an email list is no harder than any other marketing 
strategy. It does take work, but if you know it works, why wouldn’t you want 
to do it? With consistency and time, you can build an email list of thousands 
and thousands of loyal readers. But every day you’re not collecting email 
addresses through your website, it’s another day you’re missing out on 
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potential clients, and those readers include people who are interested in 
your services either now or in the future. 

    There are strategies that can help you build your list faster and in an ethical 
way, such as collecting emails on your website, as I mentioned, with an opt-
in form. Perhaps you want to pay for Facebook ads and offer free giveaways, 
and that’s a really effective way of building your email list in a short amount 
of time. But what I’d like to do now is share a little bit about my story, and 
specifically, I want to share how I increased my private practice profits by 
400 percent in 12 months. I’m going give you a very brief overview of what I 
did in that 12 months to get a 400 percent return on my income. And during 
this time, I actually went from having a part-time practice and needing lots 
of other jobs and work to sustain my business to having a practice that was 
completely full and bringing in a solid income where I could give up more of 
my other extraneous work. The first step I did was put a blog on my website 
and started blogging on a regular basis. And this is really important. 

 
    I developed a discipline. I developed a practice, and I started to blog at least 

once a week. And at other times, I even blogged two or three times a week, 
when I was really trying to build up my business. And this is a screenshot 
from my current blog. I only took this in the last week, so it has some very 
recent articles that I wrote. And these are three articles that I wrote in the 
last two weeks, so you can get a sense of what I’m doing on a regular basis. 
I then started to build my email list by capturing email addresses with a free 
report, so I created this free report. I created a landing page on my website, 
and you can see—there’s a screenshot of the landing page—when a website 
visitor clicked the big orange button, they could enter their email address, 
and my email marketing system would automatically send them the free 
report and capture their email list so I could then start to build a relationship 
with this person over time. 

    And I began to send a monthly newsletter to my email list, with links to my 
latest blog posts. And here’s a little snippet of one of my latest newsletters 
with one article. I often send out two or three articles every two weeks now 
in my newsletter. And this is a great way to use your blog content and to 
send to your email list, again to build that know, like, and trust factor, which 

http://www.mindbodytraininginstitute.com


5

©Mind Body Training Institute | Juliet Austin & Clinton Power

www.mindbodytraininginstitute.com

Transcript of Video 2: 7 Misconceptions that Prevent Therapists from Becoming Successful Bloggers and Email Marketers

is so essential for converting cold traffic into warm prospects and then, 
eventually, some of those people becoming clients in your practice or your 
business. And, I had opt-in forms on my website, on my social media, and at 
the end of every single blog post I wrote I had a way that the person could 
opt-in for my free report. And there’s a little screenshot of where they enter 
their email address to get the free report. And almost every time I send a 
newsletter now, I get new client inquiries. And here’s a little screenshot of a 
text message from my reception service. 

 
    My receptionist is saying someone’s contacted me, they want me to call 

them back, and this person wanted an extra-long session, which was great. 
And I even have people who have been on my email list for many years 
before they contact me and book their first appointment. It’s not uncommon 
someone will say, “I’ve been following you online. I’ve been getting your 
newsletter for years. I’ve never needed to come in, but now I need to come 
in.” And of course, they’re calling me because I am front of mind. For all 
those many months and years, they’ve been receiving my regular newsletter, 
my helpful free content, and that’s helped them get a sense of me and build 
a relationship with them. And here’s a screenshot from my email marketing 
software. You can see, even within a 24-hour period, this is just happening 
in the background while I sleep. People are subscribing. They’re clicking 
through to my emails. They’re clicking on links through to my blog. And that’s 
what can happen when you really get this system working well. 

 
    And best of all, I get free PR and online exposure, with inquiries coming in 

every month from journalists and radio producers wanting my professional 
commentary. And this is not something I set out to do, but it really is a 
wonderful side effect that can happen when you have your blogging and 
your email marketing working on a regular basis. And here’s a letter from 
the producer at Triple J, which is a very popular national radio network 
in Australia, asking me to come in and speak on a certain topic related to 
relationships. And of course, I now regularly go into this radio station and 
speak for them, because they know that I’m a reliable source and can give 
them helpful information for their radio program. I hope that sharing my 
own story has really inspired you to start thinking about what’s possible with 
blogging and email marketing.
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Juliet Austin: In the next video, we’re going to talk about the seven key steps to 
becoming a successful blogger and email marketer. Stay tuned for that. 
In the meantime, please leave a comment below and let us know what 
misconception has been dispelled for you and how it’s made a difference or 
will make a difference to you in the future. Stay tuned for our next video.
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